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Abstract :
The improved and new techniques of research should be reached to the farmers’ fields at fastest rate without loosing their completeness and clarity to get the maximum returns. Among mass media methods, farm magazine is very useful  as it contains the information related to various topics of need. There is a growing realization for improving the standard of farm magazines in order to make them more popular, understandable, informative and effective. There are different components viz. Format ,Titles ,Content, Illustration and Tables , Advertisements of farm magazine which play important role for its effectiveness. The highest difference in weightage given in FMEI and mean of weightage perceived by the respondents was observed in the component illustration and tables with rank first followed by format, advertisement, titles and content with rank second, third, fourth and fifth, respectively.
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INTRODUCTION : 


There are many agricultural technologies are developed by research institutions. These new innovations should be reached to the doorsteps of the farmers for adoption for getting higher returns.  There are many communication methods for transferring the technologies  to the farmers. Among mass media methods, farm magazine is very useful  as it contains the information related to various topics of needs of farmers.  Among mass media, farm magazine is very useful  as it contains the information related to various topics of interest not only for the farmers but also for the extension agents. The aspects related to  the technology and recommendations are converted and simplified in such a local language through farm magazines which makes them more popular for the practical utilization on the fields of the farmers. This information can be stored as reference and can be used at any  time. There is a growing realization for improving the standard of farm magazines in order to make them more popular, understandable and informative. 
It indicates the extent to which various components such as format of magazine, titles given to the articles and sub titles  to the  different aspects, content, illustrations, tables and advertisements in farm magazine gratified the needs and preferences of its readers. Therefore, the components covered in the farm magazines should be critically examined to increase the effectiveness of farm magazine. In this regards, it was thought worthwhile to carry out a systematic study of the contribution of different  components in the effectiveness of farm  magazine as perceived by the farmer readers. 
METHODOLOGY :
The study was conducted in two districts South Saurashtra Agro Climatic Zone of Gujarat State.Total six talukas of  these district  were selected for the study. The readers of the Krishi Jivan farm magazine were considered as the respondents. The selection of 30 farm magazine readers were made  from each of six selected talukas. Thus, total 180 readers of Krishi Jivan farm magazine were selected as respondents for the study. The farm magazine covers various main components with respect to its quality or effectiveness. These components are format of magazine, heading of articles and sub headings given in articles, content, illustrations and tables as well as advertisements published in the magazines. The data were collected by personal interview method  and analyse with respect of  various components of farm magazine.
FINDINGS :

The contribution of different main components (format, titles, content, illustration & tables and advertisement) as mentioned in the standardized effectiveness index was compared with the contribution of these components as perceived by the respondents. The weightage given by the experts to the main components in the standardized FMEI were compared with the means of weightage obtained by the readers. The difference between two means were asscertained for all the five main components. The percentages of different were calculated to assign the rank. The higher the percentage of different in any components showed less satisfaction perceived by the readers from that particular component and vice versa. The data in the Table-1  revealed that the means of weightage perceived by the respondents were 5.14, 4.29, 64.47, 4.65 and 2.55 for the main components format, titles, content, illustration & tables and advertisement, respectively. The difference between weightage given to different main components in FMEI and means weightage perceived by the respondents for these main components were1.86, 0.71, 10.53, 5.35 and 0.45, respectively. The highest difference (53.50 per cent) in means were observed in the component of illustration and table with rank first. Therefore, it is revealed that there was wide gap observed in case of illustration and tables. This might be due to the fact that the less number of illustrations in farm magazine resulted less satisfaction of respondents for this component. It can be suggested that there was still opportunity to increase the effectiveness by putting more illustrations as visuals provide more understanding with long retention of information in mind. 
Table 1 : Contribution and comparison of main components in the  effectiveness of farm magazine as  perceived by the  respondents and the FMEI                                       N=180

	Sr. No.
	Name of main component
	Weightage given in index as per experts
	Weightage perceived by the respondent
	Difference
	Percentages
	Rank

	1
	Format
	07.00
	05.14
	01.86
	26.57
	II

	2
	Titles
	05.00
	04.29
	00.71
	14.20
	IV

	3
	Content
	75.00
	64.47
	10.53
	14.04
	V

	4
	Illustration and Tables
	10.00
	04.65
	05.35
	53.50
	I

	5
	Advertisements 
	03.00
	02.55
	00.45
	15.00
	III

	
	Total
	100
	81.10
	18.90
	
	



The data   showed that the difference in means  for format was 26.57 per cent with rank second. The probable reason for this might be   that    the illustration and design of cover page, quality of cover page and inner pages might have not still satisfied the respondents. Therefore, the efforts can be made to improve these components to increase the effectiveness. 


The data in the Table-1   also revealed that the difference in means for advertisement was 15.00 per cent with third rank followed by titles (14.20 per cent ) and content (14.04 per cent) with rank forth and fifth, respectively.
CONCLUSION :
 It is concluded that the  highest difference (53.50 per cent) in mean was observed in the component illustration and tables with rank first followed by format (26.57 per cent), advertisement (15.00 per cent), titles (14.20 per cent) and content (14.04 per cent) with rank second, third, fourth and fifth, respectively. The respondents still expecting more need oriented and useful advertisements, more appropriate titles to the articles and more accurate messages with pleasant method of presentation as well as detail reference in the article for getting further information to improve the content of farm magazine.
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